
Mastering Amazon Ads on $1 a Day
Step-by-Step Strategy for Authors Using Amazon Advertising

Overview
If you're an author, your book lives in the biggest bookstore on earth — and like any marketplace,
visibility is everything. Amazon Ads can put your book directly in front of readers actively searching for
their next great story. But for many authors, ads feel overwhelming, expensive, or both. The truth? You
don’t need a giant budget or a marketing degree to succeed. What you need is a clear setup, a focused
strategy, and the confidence to start small and build smart.
Why Amazon Ads Matter
Amazon Ads help authors gain visibility in a crowded store by targeting readers who are actively looking
for books. These are not passive viewers — they’re shoppers with buyer intent. Ads aren’t about hype.
They’re about connecting your book to the right reader at the right time. And with Amazon Ads, you
control the budget, pacing, and targeting — and only pay when someone clicks.
What You Need Before You Begin
Before launching an ad, you need a fully published or pre-order-ready book, a professional-looking cover
that holds up in thumbnail view, and a strong description that clearly matches your genre. You should
already have your book’s categories and keywords entered in KDP. Finally, you’ll need to activate an
Amazon Ads account by either clicking 'Promote and Advertise' from your KDP dashboard or by visiting
advertising.amazon.com.
Accessing Amazon Ads
From the KDP dashboard, you can start your campaign by clicking 'Promote and Advertise' next to your
book. Or you can go directly to the Amazon Ads console and log in using your KDP credentials. Select
'Sponsored Products' — this is the ad type that works best for books. You’ll land in the Campaign
Manager, where all setup happens.
Creating a $1-a-Day Campaign
Let’s walk through it using a mystery novel called The Widow’s Secret. Name your campaign something
clear like 'WidowsSecret-Test1'. Set your daily budget to $1. Leave the end date blank. Choose manual
targeting to stay in control, and begin with broad match keywords. Start with 10 to 15 relevant search
phrases like 'mystery thriller paperback' or 'female detective suspense'. Set each keyword bid to 25
cents. Allow dynamic bidding — down only — to let Amazon adjust bids slightly below your max. Once
all settings are configured, click Launch Campaign.
Tracking and Adjusting
Wait 3 to 5 days before judging results. Focus on impressions, click-through rate (CTR), cost-per-click
(CPC), and ad cost of sales (ACOS). If certain keywords get no clicks, swap them out. If others perform
well, consider raising your bid slightly. Check your results weekly, not hourly. Remember, $1 a day is
your learning lab — and you’re paying for clarity, not just clicks.
Common Mistakes to Avoid
Avoid advertising an unedited book or one with a weak cover — clicks without conversions waste
money. Don’t rely on just a few keywords, and don’t ignore performance trends. Avoid comparing your
results to someone else’s success story. Your data is your roadmap.
Summary and Sage Gold
Amazon Ads allow you to grow your reach one click at a time. Start small, learn gradually, and stay in
control of your spending. A $1 campaign is not a gamble — it’s a learning tool. My wish for you is this:
May you see advertising not as pressure, but as possibility. Let your budget reflect your strategy, not
your fear. Your book deserves to be found — and you deserve to feel confident putting it out into the
world.


